NEWSLETTER - May 2012

SANA AND FEDERBIO TAKE ORGANIC MADE IN ITALY
TO MEET THE RUSSIAN BUYERS IN MOSCOW

About 90 professionals from the organic world signed up for the workshop
organised by Bolognafiere and Federbio in Moscow on the 16th May. This
event is the first resulting from an agreement reached between Federbio
and BolognaFiere aiming to develop a network of services in support of
Italian organic products in foreign markets and to promote SANA, the
most important Italian exhibition event for certified organic food products,
herbalists, natural and organic cosmetic products. The promotion and
advertising of SANA in Russia is part of an effort to internationalise the
sector led by the Attivita Produttive office of the Emilia-Romagna regional
administration.

The buyers who have signed up for the 16th May represent the key firms
in the Russian distribution network which sell both fresh organic products
(fruit and vegetables) as well as dried and preserved foodstuffs (cereals,
flour, pasta, tinned foodstuffs, oil, vinegar, fruit juices, spices and
dressings).

Ten or so producers representing Italy took part in the seminar from the
provinces of Salerno, Turin, Vicenza, Rovigo, Florence and Bologna.
Participating in this event they were able to improve their knowledge of
the organic market in Russia, present their own products, and clarify both
the certification requirements and administrative procedures relating to
exporting to the Russian federation.

The workshop also helped to select the delegation of Russian buyers who
will be invited to SANA 2012 - the 24th edition of the Salon of organic and
natural products (8-11 September), in conjunction with the Emilia-
Romagna administration.

The seminar organised in Moscow got the new season of SANA off to a
flying start and is indicative of BolognaFiere's growing commitment to
strengthen its international standing in service of the Italian firms
operating in the organic sector, and to consolidate its historical leadership
in the field in Italy
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SIGNS OF GROWTH,
POSITIVE FOR THE ORGANIC MARKET IN RUSSIA

After the decline of 2009, following on from an economic crisis which also
hit Russia, the value of organic foodstuff sales in 2010 grew by 14 % to
reach 220.6 million dollars. And the indications show that value to be
rising in 2011, with turnover estimated at around 255 million dollars.

At the moment the majority of organic products sold in Russia are
imported from the European Union, in particular from Germany, France
and ltaly.

In addition to the traditional supermarkets and hypermarkets, there has
been a rapid rise in the number of sellers online, used particularly by
young and aware consumers, the category to be targeted for organic
sales in the Russian federation. According to the identity kit created by the
market research group Comcon, the Russian organic consumer is aged
between 25 and 45, highly educated, belongs to a middle-to-high
socioeconomic group, is willing to pay higher prices for food which is
healthy and guaranteed by certification, and for the most part lives in
either Moscow or St Petersburg. Amongst the factors most influencing
purchasing organic foodstuffs are higher earnings; health awareness, in
particular children's; a reduced level in free healthcare and consequently a
need to stay healthy; the spread of negative information regarding toxic
contents in conventionally produced food and the use of chemicals in
agriculture; information originating from the West which identifies organic
products as modern and fashionable.

SANA AND FEDERBIO:
MORE ACTIVITIES PLANNED IN BRAZIL, CHINA AND
USA

The activities planned by BolognaFiere in conjunction with Federbio and
the Emilia-Romagna regional administration to promote Italian organic
foodstuffs worldwide, whilst emphasising SANA's international strengths,
also include events which will take place in Brazil.

Additional important activities will be undertaken at the next edition of
SANA 2012, with the help of co-financing from the Ministry of Economic
Development through the ex-ICE - National Institute for Foreign
Commerce, and the Emilia-Romagna Region, to bring buyers from China
and the USA. In particular, regarding the USA, next June 18th at Fancy
Food, the most important American food&beverage trade event, SANA will
be organising an evening presentation inviting both sector professionals
and members of the sector's press.
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